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TEOPETUYHMM OIJIXIJ JTO BUSHAUYEHHSA TA PO3YMIHHS
HOHATTS «MAPKETUHI'OBI TEXHOJIOI Ti»

Yepuascokuii A.B., 3000ye6au cmynensa ookmopa ¢inocoii (Yxp/AY3T)

Cmeopennsi ma 6U3HAYEHHs NOHAMMS «MAPKEMUH208] MEXHONO02IL» GIOKPUIO HOBUU
eman 6 HAYKO8ill, MapKemuH2o8ili ma eKOHOMIYHIU OJisivHocmi. Cmamms npucesiena
VMOYHEHHIO, Y3A2AlbHEeHHIO, GU3HAYEHHIO MA NOKPAWEHHIO DPO3YMIHHA MEepMIHYy
«mMapkemuneos8i mexuonoeiiy. Pozensnymo okpemo inmezpogani CK1ad08i 4acmuHu Ybo2o
nowsmms, a came MapKemuHe ma MmexHONo2IA. J{ocniodceno NOECOHAHHs [HMeZPpO8aHUx
CKNA008UX NOHAMMS «MAPKEMUH208i MEXHON02 Ma NPOAHANI308AHO BU3HAYEHH Mma
HANOBHEHHSI CEHCY Yb020 NOHAMMSA [THWUMU HAYKOBYAMU ma OiA4amu 8 MAapKemuH2o08il,
eKOHOMIYHI  OisinbHocmi. Pe3ynomamom 0ano2o  00CNiOJHCeHHs OVI0  NpeoCcmasieHHs.
pekomeHnoayii ma payioHanrbHe po3yMIHHA NOHAMMS «MAPKEMUH2081 MEXHOI02Iiy, Wo Modice
cmamu OCHO8010 Y GU3HAYEHHI Ma NOOANbULO20 HAYKOBO20 OO0CHIONCEHHs pO36UMKY ma Oii
Yb020 HANPAMK).

Knwuosi cnosa: mapxemune, mexmonocia, MapKemuHz06i mMexHO102li, mepMmiH,
nouamma.

THEORETICAL APPROACH TO THE DEFINITION AND
UNDERSTANDING OF THE CONCEPT OF «MARKETING
TECHNOLOGIES»

Cherniavskyi A.V., postgraduate student (UkrSURT)

The creation and definition of the concept of "marketing technologies” opened a new
stage in scientific, marketing and economic activity. Accurate and adaptive understanding of
concepts and terms is an important part of thinking, both in science and in everyday life. The
dynamic activity of a person and the processes in the world around us provide an impetus for
the rationalization and understanding of the meaning of such processes and putting them into
terms and concepts. The concept of "marketing technologies”, its understanding and
investment of meaning is a relatively new area of scientific research. This concept is an
integrative combination of marketing activity and technologies that would improve this
activity. Largely, the definition of "marketing technologies” was formed indirectly in
marketing and economic activity, where each industry figure filled the concept with his own
understanding. Accordingly, the meaning and opinion described in the concept of "marketing
technologies™ is different and in further scientific activity may give a false representation, and
in practical activity not understanding of this direction as such. The article is devoted to
clarifying, summarizing, defining and improving the understanding of the term "marketing
technologies”. The integrated components of this concept, namely marketing and technology
are considered separately. The combination of the integrated components of the concept of
"marketing technologies™ is investigated and the definition and filling of the meaning of this
concept by other scientists and figures in marketing and economic activities was analysed. In
the scientific research, it was found that the term "marketing technologies" does not have a
generalized understanding and a single common definition, each scientist interprets the
concept in his or her own way, which caused a contradiction in the meaning that defines
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marketing technologies and its scientific accuracy. The result of this study was the
presentation of recommendations and a rational understanding of the concept of "marketing
technologies™, which can become the basis for the definition and further scientific research of

the development and action of this direction.

Keywords: marketing, technology, marketing technologies, term, concept.

IlocranoBka npodiaemu. daxTopom
YCIIIIHOT AISUTBHOCTI KOMIIAHIM € OpieHTallis
Ha BHUKOPUCTaHHS HHUMH B TIPOIECI CBOET
TISUTBHOCTI Cy4acHHMX TEXHOJIOTIH. OMHUMU 3
TaKUX TEXHOJIOTIH € MapKeTHHrOBi. Aje Ha
BIIIMIHHO BIiJl TOYKH 30py BHUPOOHHUOTO
MIpOLIECy, TEXHOJIOTIS € IIUIKOM 3po3yMisia Ta
BH3HAa4Y€Ha, TMPOT€ 3  TOUKH  30PYy
MapKEeTHMHTOBOi  MISUIBHOCTI,  OJIHO3HA4YHA
BHU3HAUEHICTh Ta po3yMiHHA BiACyTHI. Koxxen
aBTOP BIIIITOBXYETHCS Bil CBOTO PO3YMIHHS
BH3HAYCHHS MapKETUHTOBUX TEXHOJIOTIH, aie
BCI IIi BU3HAYEHHS TaK YH IHAKIIE MAaloTh, SIK
CXOXICTh TaK 1 BIAMIHHOCTI, II[O0 HE Jac
MOXJIMBOCTI JI0 OJTHO3HAYHOTO PO3YyMIHHS Ta
dhopmyBaHHS €TMHOTO MpeACTaBICHHS
MapKeTUHTOBUX TEXHOJOTH y HayKoBill Ta
MPaKTUYHINA JiSTHbHOCTI.

AHaJi3 OCTaHHIX JOCJHIIXKeHb Ta
nyOJikaniii. Baromi BHeCKM y BH3HAYCHHS
TepMiHY «MapKETHHTOBI1 TEXHOJIOT11»
BHOCHJIM 0araTo BITYM3HSIHUX Ta 3apyODKHUX
HaykoBiiB: H. Epiamsini [1], K. Anpoxina, 1.
CkpunnikoBa [1], H. Tymiupkuit [2], M.
CemokoB, H. Ilanwurina, A. Kymuk [3], I
Lmmivosa [4], A. ®opa M. Capen [5], O.
[leBuyxk [7].

BuninieHHsi HeBUPiIEHMX YACTHUH
3arajbHoi  mpodJjieMd. AHai3  Tpaipb,
3a3HaUYEHUX BUIIE, HAYKOBILIB IMOKa3aB, WIO
ICHYIOTh pO30ODKHOCTI y BH3HAYE€HHI Ta
PO3yMiHHI TEPMIiHY «MapKETHHTOB1
TEXHOJIOT11», 10 YHEMOKIIUBITIOE
y3araJbHUTH Ta YTOYHUTH TIOHATTA IS
€IMHOTO HAYKOBOTO PO3YyMIHHSI.

Mera  crarTi €  BH3HAYCHHJ,
TEOPETUYHE YTOYHEHHS Ta Yy3aralbHEHHS
TEePMIHY «MapKEeTHHIOBI TEXHOJIOT1i».
[loctaBneHuM  3aBAAHHAM €  aHal3
BU3HAYEHb CKJIQJIOBUX MOHATH MAapKETHHIY,
TEXHOJOTIl Ta B3aEMHOTO IHTETpaIliifHOTO
00’€JHaHOTO TEPMIHY MapKETUHTOB1

TexHoJIor1l, (inocodcbke GpopmyBaHHS, HA

OCHOBI JOCIIHKECHHS, ABTOPCHKOTO
BHU3HAUEHHS TEPMIHY «MapKETUHTOBI
TEXHOJIOTIi.

Bukiag  ocHOBHOro  Marepiagy.

MapKeTHHIOBI TEXHOJIOTI € TIOE€THAHHIM
JIBOX CKJIQJIOBHX: MapKETHHTY Ta TEXHOJIOTII.
A oTxe, IS BHU3HAYEHHS Ta PO3YMIHHS
TEPMIHY MAapKETUHIOBI TE€XHOJOT1I, BaXKIHBO
PO3TIITHYTH  OKpeMO  I1X  CKJIQJOBI Ta
pO3IIISHYTH IIpolLec ix IHTerparii.
MapkeTuHr — 1€ TpoIeC YU AISIIBHICTD, 110
Ma€ CBIM KUTTEBUM LUK, a OTKE sIK 1 Oy/b —
gKa JALUIBHICTE MOXe OyTH omnucaHa Ta
CHUCTEMAaTH30BaHA Ha eTany BHKOHaHHS. CaMm
TEPMIH TIOXOJWUTHh BiJ AHTJIHCHKOTO CJIOBa
market, 1m0 oO3Hayae PpPUHOK, MPOIAK,
TOPTIBJIS [9]. Posrisnaroun pi3Hi
TpakTyBaHHS MapketuHry [14 — 22], iioro
MOKHa TpEACTaBUTH, SK TMEBHY [0, IO
BUKOHYETbCS HA PHUHKY, 3  MPOJaXYy,
MOKYNKHA, OOMiHYy YW TOpriBii. bepyun o
yBaru Te, 110 MApKETUHT Ji€ HA PUHKY, J€
BiIOYyBAIOThCSI €KOHOMIYHI MPOIECH, TO
MOBUHEH MaTHU BU3HAYCHY TMOCIITOBHICTh A1l
Yyl eTamiB, SKi JUI1 JOCSATHEHHS Oa)kaHoro
pe3ynbTaTy ~ TOBWHHI  Oa3yBaTucCs  Ha
paiioHaIsHOMY 3HaHHI, K 1 TexHojoris [10
— 13]. Came coBO TEXHOJIOTisI TOXOAUTH BiJ
IPELBKOrO «TEYVOAOYLO», 10 € 00’ €IHAHHAM
JIBOX TPEIbKUX CIIB TE(VY] — MaNHCTEpPHICTD,
TEXHiKa Ta AOYOG — CJIOBO, OCMHUCJICHA JTyMKa,
MOHSTTS, CEHC, BUYCHHS, palllOHATIbHE 3HAHHS
[6, 10, 23]. BimmoBimHo 10 BH3HAYCHHX
MOHITh MAapKETUHTY Ta TEXHOJOTril, o0uaBa
BH3HAYalOTh HASBHICTh Ji YM TPOIECIB,
MapKETHHI y CBOIO Uepry BH3Hauae Taki Aii
Ha KOMEPUIHHOMY PHUHKY JUIS JOCHIPKEHHS,
iHpOpMYBaHHS, peaiizalii Ta CHHXpOHi3alii
MPOMO3UIli 3 TOMUTOM, a TEXHOJIOTiA iX
e(eKTUBHE  3aCTOCYBaHHS 3a  PaxXyHOK
BUKOPHCTAHHSA parfioHaTbHUX 3HaHb
3100yTHX HAyKOBUM [UIXOM TUIS
3a/I0BOJICHHH, BU3HAUCHUX METOI0
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OHOBJICHHS, notpeoO. Buxomsun 3 MapKeTHHroBa  TexHoJioris.  Po3risiHemo
TEPMIHOJIOTI], TO MAapKETHHT, K ALSUIBHICTh TAaKOX BU3HAYEHHS IHIIUX HAYKOBIIIB MIOJO
MOJKE TOEIHYBATHCSA 3 TEXHOJIOTIEI0 1 OyTH CYTHOCTI Ta PO3YMiHHS HOHSATTS
B3a€EMHHUM IHTEIPOBAHUM TEPMIHOM, SK MapKETUHTOBUX TEXHOJOTiH (Tabmuus 1).

Tabnuysa 1
Honamms «mapkemuneo8i mexHono2ii» y U3HAYEHHI PI3HUX A8MOpi6
No ABTOp 3MiCT MTOHATTS
1 H. Tyniupkwuii [2] MapkeTuHroBi  TexHoJorii = — e CYKYITHICTb

B33a€MOIIOB’I3aHUX CyO’€KTIB MapKETHUHTY, YIMPABIIHCHKUX
npoIenyp, MEeBHUX MPOIECIB Ta iX CTajiid, YITKUX Yy CBOIH
MOCJIZIOBHOCTI OIepariiid, NpuiloMiB Ta 1id, COPSIMOBAHUX
Ha JIOCSITHEHHS MapKETUHIOBUX IIUIEH.

MapKeTHHIOBI TEXHOJIOT1i — SIBJSIOTH COOOI0 CYKYIHICTh
CTajiil, omepamnid, TpUHOMIB 1 Mdid, HEOOXITHUX MJIA
peastizaiiii MapKETUHIOBUX PIILIEHb.

MapKeTHHr0BI TEXHOJIOT1] — 1€ MPOJAyMaHa y BCIX JeTalsiX
MOJIeTh MApKETHHTOBOI JISJIBHOCTI 3 pO3pOoO0JIeHHS,
opraHizailii Ta TpOBEACHHS CYKYITHOCTI 3aX0JIiB, SKi
3a0e31euyioTh BUPIIICHHS TOCTaBJICHUX 3aB/IaHb.

2 H. Epiamsini [1]

3 K. Ampoxima, I
CxpunHikoBa [1]

4 M. CemoxoB, H.| MapkeTMHroBi TeXHOJOrii — 1€ CcHUcCTeMa HayKOBO-
[anwurina, A. | TymMaHITapHUX 3HaHb, BAKOPUCTAHHS SKHX JIA€ 3MOTY
Kynux [3] peaizyBaTi KOHKPETHUN PUHKOBHH 3ayM 3a JOINOMOTIOIO

MIEBHUX YMOB, 3ac00IB 1CMOCOOIB.

MapkeTHHT0B1 TEXHOJIOT1i — I1e METOH, IO CIIPSIMOBaHI Ha
YCHINIHY AISUTbHICT MIAMPUEMCTBA HA PUHKY.
MapkeTHHroBi  TEXHOJIOTii — 1Ieé 3HaHHSA CIocoO0IB
TPAaHCIIOPTYBAHHS MPOAYKTIB 1 TEXHOJOTTYHUX MPOIIECIB
JUIT KOHKPETHOTO 3aCTOCYBaHHSI 1 MOXKIMBOCTEH 1X
BITPOBAKEHHSL.

MapkeTHHroBi  TEXHOJOTHi — CYKYHOHICTH  METOJIIB,
IHCTPYMEHTIB, 3aXOJiB Ta MPUHOMIB, IO CHPSIMOBaHI Ha
3a0e3nedeHHs] €()eKTHBHOTO OOMIHY Ta JOCATHECHHS

5 I. Irivosa [4]

6 . ®opa, M. Capen
[5]

7 O. [leBuyk [7]

KOHKYPEHTOCIIPOMOXKHOCTI Ha TJIOOANbHUX  TOBApHUX
pUHKaXx.
8 [8] MapkeTuHroBa TEXHOJIOTII — OIHCYE CHCTEMH Ta

IHCTPYMEHTH, SIKi JIONIOMAararTh MapKeTOJIoTaM Kpalie
B3a€EMO/ISITH 3 KIIIEHTAMMU.

MapKeTHHT TPYHTYETbCS Ha MPHUHIMII TEXHOJOrid.  MapKeTHMHroBi  TEXHOJOTI]

KOMIUIGKCHOCTI T4  CHHXPOHHOCTi, III0 MOXHA OIHMCATH, SIK IHTEIrPOBaHY CHCTEMY
O3HAaya€ MIAMOPSJIKYBaHHS BCIX CTOPIH MapKETHHTY, SIK TaKOi Ta 3alydeHHX JO Hel
BUPOOHHUYO — TOCHOJAPCHKOI [ISIIBHOCTI TEXHOJOTIH 3 PI3HOTO pOAY AISUIBHOCTI IS

3aJJ0BOJIEHHIO monutry. Okpemi 3axoau He
MOXYTh 3a0€3MeYUTH TOr0 CHHEPTiYHOTO
epexkTy, IO Jae IX 3acCTOCYBaHHi B
KOMIUIEKCI Ha KOMEpIIHHOMY PUHKY Ha BCiX
eTanax >KMTTEBOTO IUKIY TOBapy, B TOMY
YHCIIl 32 JI0IOMOTOI0 3allydeHHsS CTOPOHHIX

JOCATHEHHs BHM3HaueHoi MeTH. OpHiero 3
0COOIMBOCTEN MapKETHHIOBUX TEXHOJIOTIH €
T€, 10 BOHU HE MOXYTh MaTH €IUHOTO
YIiTKOT'0 aJrOPUTMY peanizallii, mpaBuil, HOPM
Yl TPUHOMIB JIOJACHKOT JISUTBHOCTI st
JOCATHEHHS KIHLIEBOTO PE3yJbTaTy.
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OOyMOBJIEHO 1€ TUM, L0 UIi KOHKPETHOTO
NPOAYKTY YM TOCIYTH y AOCSATHEHHI HI0J0
HUX  KIHIIEBOTO  pe3ylbTaTy  MOXYTh
3aCTOCOBYBAaTHCS 3 MAapKeTHHIOM  Di3Hi
IHCTpYMEHTH IHTETpOBAaHOI TEXHOJIOTIi YH
MOEJHAHHSA  JEKUIbKOX. TakuM  YHHOM
OyIytouu KOHKPETHY CTpPATErif0 JJIsi TOTO Yd
IHIIOTO TPOJIYKTY, IIOpPa3y CTBOPIOETHCS
HOBHI MiIX1J B CTBOPEHHI Ta peamizamii miei
CTpaTerii 3a paxyHOK BHKOPHUCTaHHS Pi3HUX
IHTETPOBAHMX TEXHOJIOTIH Ta X IHCTPYMEHTIB
Yy MapKeTHHTY, a OTXE 10 BiJHOIICHHIO [0
KO)KHOTO HOBOTO YHM  IHIMBIAYyaJIbHOTO
MPOJYKTY 3aCTOCOBYIOThCSI HOBI ab0 pi3HI
MapKETHUHTOB1 TEXHOJIOT 1.

OTtxe, MapKeTHUHTOBI TEXHOJIOT11 €
TEXHOJIOTISIMU IHTErpOBAaHUMH 3

MapKETUHIOM, OCHOBHOIO METOI0 SIKUX €
3a/I0BOJIEHHS TNOTpe0 croXxuBaya, MOTped
BUPOOHMKA Ta CHHXPOHI3alii mpomo3uuii 3
normtoM. I1in cuHXpOHI3ali€l0 MPONo3uLii 3
MOTIMTOM PO3YMIETHCS B3AEMO3B 30K TOTPEO
CHOXHBada Ta BUpoOHWKa. [ cnoxuBaua
3aJI0BOJICHHSI MOTPEOM BUCTYIA€ BiIMOBIIHA
npono3uiliss BUpoOHHWKa. J[ns BupoOHHMKA
3aJI0BOJICHHSI IOTPEOH € OTPUMAaHHS BUTOJIH 3
HasBHOTO TIONUTY Ha BIIACHY IPOIIO3HUIIIIO.
To06T0, B3a€MO3B’ 30K TOMUTY Ta MPOIO3MIIii
Ma€ He JIHIAHUN XapakTep, a KUIbLIEBHM
(pucyHOoK 1), & TOMUT MOXE BHCTYIAaTH
OJIHOYACHO 1 MPOMNO3UIIEI0, a MPOMO3UIIS —
HOTIUTOM.

[Tpono3wuiis
(IpoxyKT)

T

[Monut Ha
BHUHAropoay

sxerod]]

ITponax

[Tonut Ha POAYKT

'

[Tpono3wuiris
(BuHaropoa)

Pucynox 1 — Bzaemo3se’sa30x nponosuyii ma nonumy (po3podbxa asmopa)

Busnavaroun MapKEeTHHIOBI
TEXHOJIOTIT MOYHA PO3MOJAUIMTH iX Ha BCI
TEXHOJIOT'11, K1 B MOBHIA a00 YacCTKOBIH Mipi
MOXYTh OYTH IHTEIPOBAaHMMHU B MAapKETHHT.
Takum 4YWHOM, BUIIUTUMO YMOBHU 3TiIHO
SKUMHU TEXHOJIOTISI MOXe OyTH iHTerpoBaHa
710 MApKETUHTY:

1. MOXHBICTB
(bYHKILII0 33JJOBOJIEHHS MOTPED;

2. CTBOpeHHs  Mpomo3uLii y
MapKeTUHTOBOMY CEpeI0BHUIIL;

3. BukoHyBaTH TMOBHICTIO
9aCcTKOBO (YHKIIiTi MapKeTUHTY [24];

BUKOHYBAaTHU

abo

4, He cymepeunTn KOHIEHIIiSIM
MapKeTHHry [24].

Bu3navaoun  COpOIIEHO  MOHATTS
MapKEeTUHTY, SK TIPOIEC  3aJ0BOJICHHSI

noTped, MOXKHA MPEJACTABUTH MAapKETHHIOBI
TEXHOJIOT'11, SIK MOCIIAOBHICTD Jii CTBOPEHHS,
NIEPETBOPEHHS, TOKPAICHHS, 33 PaxyHOK
iHTerpaiii TEeXHOJOTii y MapKeTUHT, Ui
3aJI0BOJIGHHSI TIOTpeO, K CMOKMBaya, TaK i

BUPOOHHUKA.

BucHoBku. Tepmin MapKETHUHT
npejcTaBisie  co0O0  MEBHY  Jit0, 110
BUKOHYETbCS Ha pPHUHKY, 3  IPOJAXY,

HNOKYIKH, OOMIHY 4 TOPTIBJI JUIs
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3a/10BOJIeHHs MOTped. TexXHomoris XK, SK s,
NpUMOM YM TMPOUEC, U0 MAWCTEPHO YH
MUCTEIIbKA  BUKOHYETHCS ~ HA  OCHOBI
paIliOHaTFHOTO 3HAHHS, HAJ YUM — HEOy/b,
JUIsL 33JI0BOJICHHSI BU3HA4Y€HOI MOTpeOW uu
METH. Y3arajbHIOIOYM BHIINEC HaBEJCHI
BH3HAYCHHS MAapKETHHTY Ta TEXHOJIOTI,
3alpONOHOBAHO BU3HAYUTH MAapKETHUHTOBY
TEXHOJIOTIIO0, SIK JIif0, TPUAOM YU TMPOoIeC Ha
KOMEPIIHHOMY PHUHKY, IO MAaWCTEPHO YH

MHUCTEIbKH ~ BHUKOHYEThCS ~ Ha  OCHOBI
paliOHAILHOTO 3HAHHS (epexTuBHE
3aCTOCYBAaHHSl IHCTPYMEHTIB JIOCIHIPKEHHS,

iH(bOpMYyBaHHS, peali3allii Ta CHHXpOHI3aIlii
MPOMO3UIlli 3  TOMUTOM  Ha  OCHOBI
palioOHaTbHUX 3HAaHb 3/00yTMX HayKOBUM
LUIIXOM), HaJl PUHKOBUMHU TpOIECAMH YH
00’exTaMu, IS 33JJOBOJICHHSI TTOTPEO 1 IUIeH
cy0’€KTIB PUHKOBUX BIJHOCHH.
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