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The article explores the key aspects of the transformation of small and medium-sized
technological entrepreneurship from an innovative to a socially significant development
model. The relevance of the study is due to the critical gap between the technological
potential of modern startups and their ability to solve current social problems. The paper
analyzes the theoretical foundations of technological entrepreneurship, defines the
characteristics of small and medium-sized technological enterprises as drivers of innovative
economic development. Special attention is paid to the transition from a purely technocratic
approach to the integration of social significance into the business models of companies. The
factors of technological entrepreneurship development are investigated, including internal
(management quality, resources, human capital) and external (government support, market
environment, startup ecosystem) elements. The practical part of the study is based on the
content analysis of 20 Ukrainian technology companies from the FinTech, EdTech,
HealthTech and EcoTech sectors. The results revealed systemic contradictions between the
emphasis on technological innovation and the lack of social orientation of enterprises. The
FinTech and HealthTech sectors demonstrate the dominance of the technocratic approach.
The EdTech sector shows a more balanced approach, while EcoTech for the first time
demonstrates the excess of environmental aspects over innovative indicators. The study
identifies three key barriers to the integration of innovation and social significance: a
technocratic focus to the detriment of social impact, a conflict between short-term
profitability and long-term sustainability, and a lack of competence in measuring social
impact. The proposed recommendations include the introduction of mandatory social impact
assessment, the creation of industry standards for social responsibility, the development of
social entrepreneurship competencies, and the formation of a national ESG monitoring
platform. The need for a systemic transformation of the ecosystem of technological
entrepreneurship to realize the potential of social progress and sustainable development is
argued.

Keywords: technological entrepreneurship, innovation, small and medium-sized
businesses, sustainable development, social impact.

BT IHHOBAIIMHOCTI IO COLIAJIBHOI 3HAUYII[OCTI: HIJISAX
PO3BUTKY MAJIOI'O TA CEPEJAHBOI'O TEXHOJIOT'TYHOT'O
HIANMPUEMHUILTBA

Kpamapenxo A. O., kano. ekon. nayk, ooyenm (XHY im. B. H. Kapa3ina)

Cmamms 00cniodxicye KI0408i acnekmu mpancopmayii mManoeo ma cepeoHbo2o
MEXHONI02IYHO20 NIONPUEMHUYMBA B8I0 IHHOBAYIUHOI 00 COYIANIbHO 3HAYYUW0I MOOeni
po3eumky. AxkmyanbHicmb — 0OCHIONCEHHA  00YMOBIEHA  KPUMUYHUM — PO3PUBOM  MIdIC
MEXHOI02IYHUM NOMEHYIAIOM CYUACHUX CMAPMAnia i ix 30amHuicmio eupiuly8amu axmyaibHi
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coyianvHi npobdremu. Y pobomi npoananizoeano meopemuyHi OCHO8U MEXHOL02IYHO20
RIONPUEMHUYMBA,  BUSHAYEHO XAPAKMEPUCIUKYU MAIUX ma CepeoHiX MexXHONO2IYHUX
nionpuemcma K 0paiieepis iHHO8ayiliHo20 po3eumxy ekoHomixu. Ocobausy yeazy npudiieHo
nepexooy 6i0 Cymo MexHOKpamuuno2o nioxody 00 iHmezpayii coyianvHoi 3Hauyujocmi 6
Oisnec-moodeni  komnauiu.  Jocniodceno — akmopu  po36UMKY  MEXHOL02IYHO20
RIONPUEMHUYMEBA, BKIIOUAIOYU 6HYMPIWHI (IKICMb YNPABLIHHA, Pecypcu, NH00CbKULL Kanimar)
ma 308HIWHI (0epicasHa NIOMPUMKA, PUHKOBe cepedosuuje, eKocucmema cmapmanis)
enemenmu. Ilpakmuuna uwacmuna O0CNIONCeHHA 3ACHOBAHA HA KoumeHm-aHanizi 20
VKPAiHCbKux mexnono2iunux komnawiu 3 cekmopie FinTech, EdTech, HealthTech i EcoTech.
Pesynomamu euseunu cucmemui npomupiuusi Midic akyeHmom Ha MexHoN02iuHI IHHo8ayii ma
HeOdoCmamHuvb0i0 CoyianbHow opichmosanicmio nionpuemcms. FinTech i HealthTech cekmopu
O0eMOHCMPYIOMb OOMIHYBAHHS MeXHOKpamuuno2o nioxody. EdTech cexmop nokazye 6invuu
3banancosanuil nioxio, mooi sx EcoTech enepwie demoncmpye nepesuujerts eKon02i4HUX
acnekmis Hao IHHOBAYIUHUMU NOKAZHUKAMU. JIOCTIONCEeHH 8USHAYAE MpuU KIOY06l bap epu
iHmezpayii iHHoBaAYIIHOCMI MA COYIANbHOI 3HAYYWOCII: MEeXHOKpAmu4Huil )oKyc ecynepeu

COYianbHOMY — 6NAUBY,  KOH@IIKM  MidC  KOPOMKOCMPOKOBOW  NpuOymkogicmio i
00620CMPOKOBOI0  CIMIUKICMIO, BI0CYMHICMb KOMNnemeHyill 6 o0nacmi  8UMIDIOBAHHS
coyianvHo2o  egpexmy.  3anponoHO8aHi  peKomeHOayii  BKAUAIOMb  BNPOBAONCEHHS

0008 ’43K0601 OYIHKU COYIANbHO20 BNIUBY, CMEOPEHHs 2aNY3e8UX CMaHOapmie CoyianbHOI
8ION0BIOANILHOCII, PO3BUMOK KOMNEMeHYil COYianbHO20 NIONPUEMHUYMBA i (opMYy8aHHs
HayioHanehoi naamgopmu monimopuney ESG-nokaznuxie. Apeymenmosano HeoOXiOHiCMb
cucmemHoi mpancpopmayii exocucmemu MmexHoI02IUHO20 NIONPUEMHUYMBA O peanizayii
NOMEHYIany coYianbHO20 NPoO2pecy ma Cmaio20 po36UMmK).

Knwuosi cnosa: mexnonoziune nionpuemHuymeo, inHosauii, manuii ma cepeouii
0i3nec, cmanuii po36UmoK, COYiaibHUIl 6NIUE.

Problem statement. Modern barriers to the transformation of innovations

technological entrepreneurship is faced with a
fundamental contradiction between the desire
for innovative leadership and the need to
ensure the social significance of business.
Small and medium-sized technology
companies, being the drivers of the digital
transformation of the economy, demonstrate
a critical gap between technological
innovation and social impact [1; 2]. The
problem is particularly acute in the context of
global challenges, when society expects
business not only to achieve economic
results, but also to solve urgent social and
environmental problems. The technocratic
approach that dominates most tech startups
leads to the creation of technologically
advanced but socially isolated solutions,
which limits their long-term sustainability
and scalability [3]. The lack of competencies
in measuring social impact and the lack of
systematic  approaches to integrating
commercial and public interests create

into socially significant solutions.

Analysis of the latest research and
publications. Research in the field of
technological entrepreneurship and social
impact demonstrates a growing scientific
interest in the problem of integrating
innovation and social responsibility. The
works of foreign authors focus on the
concepts of «social entrepreneurship» and
«sustainable innovation», exploring the
mechanisms of creating social value through
technological solutions [4; 5]. Considerable
attention is paid to social impact assessment
methodologies, including SROI (Social
Return on Investment) and B Impact
Assessment [1]. The authors of scientific
publications mainly analyze certain aspects of
the development of small and medium-sized
businesses, paying insufficient attention to
the complex analysis of the relationship
between innovation potential and social
significance [6]. Existing publications often
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view technological entrepreneurship through
the prism of economic efficiency, ignoring its
potential to solve social problems [7]. There
is no systematic analysis of barriers and
success factors in the transformation of tech
startups from purely commercial to socially
oriented enterprises.

Despite the growing interest in the issue
of socially responsible entrepreneurship, a
number of critical aspects remain unexplored.
There is a lack of comprehensive
methodology for assessing the readiness of
technology companies to integrate a social
mission into a business model. The specific
barriers and catalysts of social transformation
in various tech sectors (FinTech, EdTech,
HealthTech, EcoTech) have not been
sufficiently studied. There is a lack of
empirical research on successful cases of the
transition from a technology-first to an
impact-first approach in small and medium-
sized technological entrepreneurship.

The purpose of the article is to study
the transformation of small and medium-
sized technological entrepreneurship from an
innovative to a socially significant
development model, identifying key factors,
problems and  opportunities in  the
implementation of this process.

Presentation of the main research
material. Technological entrepreneurship,
especially in the segment of small and
medium-sized businesses, is one of the
dynamically developing areas of the modern

economy. It combines the creation,
development and commercialization of
technological innovations  that  can
significantly affect the socio-economic

development of society [2; 4]. Technological
entrepreneurship is based on the active use of
scientific and technological potential and
innovative approaches to create new
products, services and business models.

Small and medium-sized technological
businesses are entrepreneurial structures
focused on the development and
implementation of new technologies,
products and solutions based on scientific
discoveries and innovative ideas. The main

difference between such enterprises is their
flexibility, the ability to quickly adapt to
market changes and the intensive use of
technology to increase efficiency [1; 8].

The main characteristics of small and
medium-sized technology businesses include:

- innovation  focus: Focus on
creating new or improved products,
processes, and services.

- limited scale: small number of
employees and limited capital compared to
large corporations.

— high level of risk: the innovative
nature of the activity is associated with
uncertainty and instability of the market
environment.

- flexibility and mobility: quick
response to changing needs and market
conditions.

— intensive use of knowledge:
relying on scientific and technical knowledge
and qualified personnel.

These characteristics allow small and
medium-sized technological enterprises to
play a key role in the innovative development
of the economy, especially in the context of
global digitalization and technological
transformation of various industries [9].

Innovation is the main driver of
technological  entrepreneurship  growth,
forming the basis of competitiveness and
sustainable development. At the same time,
technological innovations play a special role,
which include the introduction of new
materials, software, biotechnologies and
other advanced scientific achievements [1; 4].
They often require significant investments in
research and development, but based on this
small and medium-sized enterprises are able
to create breakthrough solutions that promote
technological progress and socio-economic
development [10; 11].

Modern technological entrepreneurship
goes beyond solely economic efficiency and
innovative growth. The key trend is the
strengthening of the social importance of
business, especially small and medium-sized
technological enterprises, which are able not
only to create new technologies, but also to
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solve pressing social problems, improve the
quality of life and stimulate the sustainable
development of society [4; 5]. The social
significance of entrepreneurial activity is the
contribution of business to improving social
well-being, developing human capital and
solving social problems. This phenomenon
involves the creation of values that go beyond
economic benefits and include ethical,
environmental, and humanitarian aspects.

At the same time, it is innovation that
acts not only as a tool for competitiveness,
but also as a means of achieving social goals.
The introduction of new technologies can
lead to significant social changes and
improved living conditions [2; 4].

The relationship between innovation
and social effects is evident in several key
areas:

—  technologies for health and well-
being. The creation of medical devices,
biotechnological drugs, and digital platforms
for telemedicine contributes to improving
access to high-quality medical services.

—  educational innovations. The
development of educational technologies and
online platforms expands the opportunities
for obtaining knowledge for different
segments of the population, promotes the
development of skills and professional
development of personnel.

- environmental innovations. The
introduction  of  energy-efficient  and
environmentally friendly solutions helps to
solve environmental pollution problems and
reduce the carbon footprint of enterprises.

- inclusive  technologies.  The
development of specialized products and
services that ensure accessibility for people
with disabilities promotes social integration.

Thus, innovative solutions become a
tool through which technology businesses not
only benefit economically, but also create
social value, improving the quality of life and
sustainability of society.

The successful development of small
and medium-sized technological enterprises
is a complex multifactorial process in which
various internal and external elements

interact. Understanding these factors is
critically important for forming an effective
strategy for the development of technology
companies and creating a favorable
ecosystem for their growth [12; 13].

The quality of management is a
fundamental internal factor determining the
trajectory of a technological enterprise.
Effective  strategic  planning allows
companies not only to adapt to rapidly
changing market conditions, but also to
anticipate technological trends.
Management's ability to make decisions in
the face of uncertainty typical of high-tech
industries is of particular importance. Modern
technology enterprises require flexible
management approaches capable of ensuring
rapid product iteration and adaptation to user
feedback. The introduction of agile
methodologies and lean approaches is
becoming a critical factor in competitiveness
[14]. The quality of corporate governance
also includes the development of an
organizational  culture  conducive to
innovation and the creation of effective
employee motivation systems.

Accessibility and effective resource
management determine the capabilities of
technology enterprises for development and
scaling [12; 13]. Financial resources remain a
critical constraint for most startups and
growing technology companies. The ability
to attract investments at various stages of
development - from seed financing to venture
capital - directly affects the growth rate and
opportunities to enter new markets. Access to
modern  information  technologies and
platforms is of particular importance, which
can significantly reduce barriers to market
entry and speed up the product development
process.

The quality of human resources is
perhaps the most critical internal factor for
technology enterprises. Highly qualified
specialists in the field of technology,
marketing, sales and management determine
the innovative potential of the company [14].
Employees with an entrepreneurial mindset,
who are able to work in conditions of high
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uncertainty and are ready for continuous
learning, are of particular value. Forming
effective teams requires not only attracting
talented specialists, but also creating an
environment conducive to their retention and
development. The interdisciplinarity of teams
and the ability to collaborate between
different functional areas are also critical to
success.

The role of the state in the development
of  technological  entrepreneurship  is
multifaceted and includes the creation of a
favorable regulatory environment, direct
financial support and the formation of an
institutional infrastructure. Tax incentives for
research and development, simplified
intellectual property registration procedures
and reduced administrative barriers create the
foundation for the development of innovation
activities [15]. Government startup support
programs, including grants, soft loans, and
co-financing of private investments, play a
particularly important role in the early stages
of technology companies’ development.
Government support for the export of
technological products and access to
international markets is also an important
aspect.

The characteristics of the market
significantly  affect the  development
opportunities of technological enterprises.
The size and structure of the market, the level
of competition, barriers to entry and the
speed of consumer adoption of innovations
determine the strategic capabilities of
companies. Of particular importance is the
market's  willingness to adopt new
technologies and the digital maturity of
consumers [12; 16]. The presence of a well-
developed e-commerce infrastructure, digital
payment systems and logistics networks
creates favorable conditions for technology
startups. The availability of skilled labor and
competition for talent are also shaping the
market  environment  for  technology
companies.

A well-developed startup ecosystem
includes many interrelated  elements:
investors, mentors, service providers,

educational institutions, and  business
communities. The presence of an active
venture capital community, business angels,
and crowdfunding platforms provides access
to financing at various stages of development.
Professional services, including legal support,
consulting, and marketing services tailored to
the needs of startups, reduce transaction costs
and risks.

Proximity to research universities
provides access to the latest scientific
developments and qualified personnel.
Network effects within clusters contribute to
the formation of value chains and the
development  of  partnerships [12].
Competition and cooperation between cluster
members stimulate innovation activity and
accelerate technology diffusion.

Corporate incubators and corporate
venture capital programs create additional
opportunities for technology startups by
providing access to the resources of large

companies, their customer base and
distribution channels. Such cooperation
facilitates faster scaling of innovative

solutions and their implementation in existing
industries.

The effective interaction of all these
factors creates a favorable environment for
the transformation of technology startups into
socially significant enterprises capable not
only of generating profits, but also of solving
important social problems through innovative
technological solutions.

The development of small and medium-
sized technological enterprises in Ukraine
demonstrates significant progress despite
difficult socio-economic and geopolitical
conditions. Ukrainian technology companies
not only implement innovative solutions, but
also make an important contribution to the
socio-economic development of the regions.
During the study an analysis of specific
examples with consideration of innovative
and social significance was provided. The
following criteria were used for the analysis:

1. The level of technological
innovation, which is the degree of originality
and technological novelty that a company
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implements to solve social or environmental
problems, as well as the extent to which new
technologies or methods can improve the
efficiency or accessibility of services.

2. The social significance of products,
which is an assessment of how much the
company's activities benefit society in the
form of improving the quality of life, health,
education, ecology or financial accessibility.
It is important to what extent the company's
activities contribute to solving urgent social
problems and ensure the availability of
various benefits for vulnerable groups of the
population.

3. Scale and sustainability of a business
- the ability of a business to expand its impact
to a large audience, regions and social
groups, including the level of market
penetration and scaling potential without
losing the quality of the social mission. At the
same time, the financial stability of the
business, the availability of investments, and
the ability to adapt to crises and challenges
should be taken into account.

4. Involvement in the development of
the local community, which describes the
presence of a stable business model that
ensures the long-term functioning of the
company without prejudice to the social
mission, as well as the ratio of costs and

5. Environmental and  ethical
responsibility - the level of openness of the
company regarding the use of resources,
achievements and effects of its activities,
including the availability of monitoring and
evaluation systems for social impact. It takes
into account the use of the principles of
sustainable development, ethical production
and transparency of processes, minimization
of the ecological footprint.

20 Ukrainian technology companies
were selected for the study - 5 companies
each from the FinTech, EdTech, HealthTech,
EcoTech sectors. With the help of digital
tools, a content analysis of the official web
pages of companies was carried out to search
for keywords: 1) innovations; 2) social; 3)
sustainable; 4) community; 5) environment.
Each of these keywords corresponds to the
analysis criteria described above. Let's
consider the results obtained separately for
each field of activity.

FinTech companies:

1. Goalsetter - platform for financial
education and family finance.

2. DMarket - platform for trading
gaming assets.

3. Monobank - the first mobile bank in
Ukraine, without physical branches.

4. Reface Pay - a platform for instant

created social value. The degree of paymentsand financial services.
involvement in volunteer, charitable or 5. Finmap - an online financial
educational initiatives, job creation and management service for small businesses.
human capital development is considered.
Table 1
Content analysis results for FinTech companies

Innovations | Social Sustainable | Community | Environment
Goalsetter 10 8 5 6 4
DMarket 8 3 2 4 2
Monobank 12 7 3 5 3
Reface Pay |7 3 1 2 1
Finmap 6 4 3 3 2
Total 43 25 14 20 12

Source: developed by the author based on corporate web sites

The results demonstrate the classic
dilemma of the FinTech sector: a high focus
on technological innovation with a relatively
low focus on social impact. The ratio of

«Innovations» to «Social» is 1.72:1, which
indicates the predominance of a technocratic
approach over a socially oriented one. The
«Sustainable» category occupies the middle
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position (14 mentions, 12.2%), which
indicates a transitional stage in the
development of the industry. Companies are
beginning to realize the importance of
sustainable development, but they have not
yet integrated these principles into their core
communication  strategy. «Community»
shows 20 mentions (17.4%), which is higher
than sustainability indicators, but lower than
social orientation. This indicates an
understanding of the importance of building
user communities, especially in the digital

EdTech Companies:

1. Prometheus - an online platform with
free courses.

2. EdEra - online courses for schools
and universities.

3. Mate academy - teaches IT
specialties with subsequent employment.

4. GIOS - an interactive platform for
learning mathematics.

5. GolT - an online school of
programming and digital professions.

economy.

Content analysis results for EdTech companies

Table 2

Innovations | Social Sustainable | Community | Environment

Prometheus | 25 10 15 7 8

EdEra 6 9 4 8 3

Mate 5 7 2 6 1

academy

GIOS 2 3 1 3 0

GolT 8 5 4 5 2

Total 46 34 26 29 14

Source: developed by the author based on corporate web sites

The EdTech sector demonstrates a

natural inclination towards social
responsibility. The educational mission
promotes the formation of long-term

relationships with wusers, the creation of
sustainable learning communities, and a
focus on public benefit. The ratio of
«Innovations» to «Social» is 1.35:1, which is
significantly better than many other tech
sectors. This indicates a more balanced
approach to technology development, taking
into account the social impact. High rates of
«Community» (19.5%) indicate an
understanding of the importance of peer-to-
peer learning, networking between
participants, and the formation of
professional communities. The EdTech sector
of Ukraine demonstrates a mature approach
to integrating social responsibility into the
business model. Educational specifics
contribute to the natural development of
socially significant initiatives, community
building and long-term thinking. The key
achievements of the sector are a high level of

social orientation, a developed ecosystem of
communities, and a balanced approach to
innovation and social impact. The main
challenges are the uneven development
between leaders and other players and the
need to measure and document the social
impact. The EdTech sector can serve as a
social responsibility benchmark for other
technological industries  in Ukraine,
demonstrating a successful model for
integrating commercial goals with public
benefit.

HealthTech Companies:

1. Cardiomo - wearable devices for
monitoring the state of the heart.

2. SkinVision - skin
melanoma.

3. ComeBack Mobility - sensors for
rehabilitation after injuries.

4. Impulsis - development of medical
software and telemedicine solutions.

5. Ucare - a platform for remote
monitoring of patients.

check for
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Table 3

Content analysis results for HealthTech companies

Innovations | Social Sustainable | Community | Environment

Cardiomo 4 1 2 1 1
SkinVision 5 2 3 1 3
ComeBack 6 3 1 1 0
Mobility

Impulsis 7 2 3 1 1
Ucare 4 1 2 1 1
Total 26 9 11 5 6

Source: developed by the author based on corporate web sites

HealthTech demonstrates a
fundamental contradiction: the industry with
the maximum potential for social impact
shows minimal indicators of social
communication. The ratio of «Innovationsy
to «Socialy is a critical 2.89:1. Companies
focus on the technical aspects of medical
solutions,  ignoring  accessibility  for
vulnerable groups of the population, reducing
social inequality in healthcare, and forming
supportive patient communities. With the
exception of SkinVision, the sector
demonstrates  zero  understanding  of
environmental responsibility in healthcare.
The HealthTech sector of Ukraine is in a state
of deep contradiction between objectively
high social potential and critically low ability
to articulate and realize it. The HealthTech

sector needs a fundamental transformation of
its approach: from technocratic to socially
oriented, from product-based to ecosystem-
based, from short-term to sustainable.

EcoTech Companies:

1. FarmFleet - a specialized online
service for optimizing business processes in
the market of drone sprayers and service
business in agriculture.

2. Agrohub - sustainable agricultural
technologies.

3. Eco Challenge - a platform for
supporting environmental initiatives.

4. GreenTech - waste management and
recycling.

5. Releaf Paper - produces paper from
fallen leaves.

Table 4
Content analysis results for EcoTech companies
Innovations | Social Sustainable | Community | Environment

FarmFleet 3 0 1 1 1

Agrohub 10 2 5 2 3

Eco 7 4 8 5 10

Challenge

GreenTech 2 1 4 1 7

Releaf Paper | 5 1 9 0 12

Total 27 8 27 9 33

Source: developed by the author based on corporate web sites

EcoTech demonstrates a fundamental

paradigm shift: for the first time,
environmental aspects (31.7%) outperform
innovation (25.9%). This indicates a mature
understanding of environmental challenges,
the transition from a tech-first to an impact-

first approach, and the authenticity of the
environmental mission. The huge spread of
indicators between companies indicates the
lack of uniform communication standards,
different maturity of understanding of social
responsibility and the need for sector-wide
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best practices. Thus, the EcoTech sector
represents a unique case of sector-wide
environmental awareness with a critical
underutilization of social potential. EcoTech
has a unique opportunity to become a leader
in sustainable technology development. This
requires a shift from a pure environmental
focus to a holistic sustainability approach that
includes social impact and community
engagement. The sector is on the verge of
transformation into an integrated ecosystem
of solutions for sustainable development that
can become a model for other countries and

regions.

Thus, three Kkey barriers to the
integration of innovation and social
significance have Dbeen identified: a
technocratic focus at the expense of social
impact, a conflict between short-term

profitability and long-term sustainability, and
a lack of competence in measuring and
scaling social impact. Overcoming these
challenges requires systemic changes in
approaches to financing, regulation and
development of human capital in the field of
technological entrepreneurship.

Based on the results of the content
analysis of Ukrainian technology companies
and the identified systemic problems, a set of
measures can be proposed to integrate
innovation and social significance in the
development of small and medium-sized
technological enterprises. The strategic
recommendations aim to overcome the
technocratic approach and create sustainable
ecosystems of social impact.

The primary task is to transform the
approach from pure-tech to a social-tech
development model. The analysis showed
that even the EdTech sector, which shows the
best ratio of innovation to social impact
(1.35:1), has significant potential for
improvement. The key strategy should be the
integration of social impact measurement at
all stages of the innovation process. It is
recommended to introduce a mandatory
social impact assessment for technology
startups receiving government support.
Companies should demonstrate clear metrics

of their impact on solving social problems
using recognized methodologies. This is
especially critical for the HealthTech sector,
where the ratio of innovation to social impact
is 2.89:1.

It is necessary to create sector-specific
social standards. EdTech companies should
focus on digital inclusion and equal access to
education, FinTech on financial inclusion of
vulnerable groups, and HealthTech on
reducing inequality in access to medical care.
The low indicators of the «Community»
category in all sectors (8.7-19.5%) indicate
the need for a radical revision of approaches
to user interaction. Companies should
consider moving from transactional to
relational models, creating sustainable
ecosystems  of  stakeholders.  Digital
technologies can become a catalyst for
sustainable development. The results show
that even the EcoTech sector, which is the
leader in environmental responsibility (31.7%
of mentions), critically underutilizes the
potential for social impact (7.7%). It is
necessary to integrate the principles of
circular economy and social innovation into
the core business models of technology
companies.

Special attention should be paid to the
development of green tech competencies.
Critically  low indicators  of  the
«Environment» category in FinTech (10.4%),
EdTech (9.4%) and HealthTech (10.5%)
indicate a systemic disregard for climate
impact. It is necessary to introduce
mandatory carbon footprint assessment for all
technological solutions and stimulate the
development of climate-positive innovations.

The development of human capital in
the field of social entrepreneurship is
critically important. It is recommended that
courses on social impact measurement,
sustainable business models, and community
engagement be integrated into the curricula
of technical universities. It is necessary to
create specialized acceleration programs for
social tech startups. Cross-sector
collaboration  between tech companies,
NGOs, and government institutions should be
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encouraged. The low rates of social
partnership  indicate the underutilized
potential of collaborative innovation to solve
social problems. Successful examples of the
type of public-private partnership in the
digitalization of education should be scaled to
other areas.

The integration of innovation and social
significance requires a systemic
transformation of the ecosystem of
technological entrepreneurship. The key areas
should be: the introduction of social impact
measurement, the development  of
community-driven  business models, the
creation of impact financing tools and the
formation of a regulatory framework that
stimulates social innovation. Only an
integrated approach will make it possible to
realize the potential of Ukrainian technology
companies for sustainable development and
social progress.

Conclusions. Small and medium-sized
technological entrepreneurship is a key driver
of innovative development and economic
transformation in the context of digitalization
and global challenges. Such enterprises have
high flexibility, the ability to quickly adapt to
market changes, and also intensively use
scientific and technical knowledge to create
breakthrough technologies. However, a study
of Ukrainian technology companies revealed
a systemic mismatch between an emphasis on
technological innovation and a lack of focus
on social impact. The fields of FinTech and
HealthTech demonstrate the dominance of a
technocratic approach, where innovation is
perceived as a goal in itself, while social
mission and sustainability remain in the
background. At the same time, EdTech and
EcoTech show a more mature approach,
where social responsibility and
environmental  sustainability —occupy a
significant place, gradually mixing with
innovation.

The social importance of small and
medium-sized technology businesses is
expressed in job creation, the development of
affordable  innovative  products, the
introduction of «green» technologies and the

support of local communities. It has been
established that the successful development
of tech startups is impossible without
integrating social impact in the early stages,
which improves investor and user confidence,
expands markets and contributes to the
formation of sustainable ecosystems. Social
performance measurement and sustainable
development indicators is becoming a key
tool. However, most companies are not using
these approaches yet, which creates barriers
to scaling socially significant innovations.

It is especially important to form a
balanced development model that
harmoniously combines innovation, social
significance and environmental
responsibility. Such a transition requires a
change in corporate culture, improved
management, human capital development,
and active government support through
regulatory measures and financial
instruments. Accelerators, incubators, and
educational programs focused on building
social  entrepreneurship and  impact
measurement competencies play an important
role.

The prospects for the development of
SMEs are related to the transformation of
technological  enterprises from  purely
technological to socially oriented businesses
capable of solving urgent social problems and
stimulating sustainable development. This
requires comprehensive measures to establish
industry standards of social responsibility,

create platforms for monitoring and
evaluating social impact, promote cross-
sectoral cooperation and integrate the
principles of  social inclusion and

environmental sustainability into the basis of
business models.

Thus, the path from innovative
technologies to social significance is an
integral stage in the evolution of small and
medium-sized  technological enterprises,
which will strengthen the role of technology
business as a driver of social progress and
sustainable development of society.
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